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Entity Whole Market Aquafina Dasani

Sales amount growthrate amount growthrate amount growth rate
2002 7901.4 765 838

2003 8526.4 7.91% 834 9.02% 936 11.69%
2004 9169.5 7.54% 9174 10.00% 1035.2 10.60%
2005 10007.4 9.14% 1206.7 31.53% 1049.9 1.42%
2006 10857.8 8.50% 1503.1 24.56% 1346.6 28.26%
2007 11551.5 6.39% 1470.3 -2.18% 1609.8 19.55%
2008 11178.5 -3.23%  none none none none
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